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5 Tips to Managing Compliance Teams in
Your PPC Accounts

ﬁ Written by Amber on August 12, 2009 in Advanced PPC Strategies

Several of our clients have compliance teams that must approve each and every word the
company uses to promote its services and/or products. In this post I'll give you five tips that
we use that has made this approval process a little smoother.
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Several of our clients have compliance teams that must approve each and every word the
company uses to promote its services and/or products. According to Wikipedia, compliance is
defined as: “the goal that corporations or public agencies aspire to in their efforts to
ensure that personnel are aware of and taoke steps to comply with relevant laws and
regulations.”

It's quite a tedious process to submit each and every PPC ad text to a team that will pick
and poke at each word you use. But what is more important than anything is representing
the company in the best, safest way possible.

In this post I'll give you five tips that we use that has made this approval process a little
smoother:
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Several of our clients have compliance teams that must approve each and every word the
company uses to promote its services and/or products. According to Wikipedia, compliance is
defined as: “the goal that corporations or public agencies aspire to in their efforts to
ensure that personnel are aware of and take steps to comply with relevant laws and
regulations.”

It's quite a tedious process to submit each and every PPC ad text to a team that will pick
and poke at each word you use. But what is more important than anything is representing
the company in the best, safest way possible,

In this post I'll give you five tips that we use that has made this approval process a little
smoother:

1. Be sure to ask your client before hand for words you shouldn't or can't say. I would
steer away from asking your clients about what you should say - then you're really limited to
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only have a few resirictions That youll know To stay away from. By requesting words yod
can't say before hand this will save you time having to go back and make changes to your PPC
ads and having to re-submit them again to your client for approval.

2. Start working proactively. Typically I would say mest companies work within 24 to
48 hours in getting back with you on an ad text approval. Some companies even work in a
week timeframe which is a really long time to get an approval for an ad text. So start
working in advance. Plan out your menth ahead of time and know when you need to submit new
ad text to the compliance team in order to make them live on time.
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Several of our clients have compliance teams that must approve each and every word the
company uses to promote its services and/or products. According to Wikipedia, compliance is
defined as: "the goal that corporations or public agencies aspire to in their efforts to
ensure that personnel are aware of and take steps to comply with relevant lows and
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It's quite a tedious process fo submit each and every PPC ad fext to a team that will pick
and poke at each word you use. But what is more important than anything is representing

In this post T'll give you five tips that we use that has made this approval process a little
smoother:

1. Be sure to ask your client before hand for words you shouldn't or can't say. I would
steer away from asking your clients about what you should say - then you're really limited to
testing capabilities. But if you ask what you shouldn't say in an ad text then hopefully you'll
only have a few restrictions that you'll know to stay away from. By requesting words you
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